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facebook
wizardry



Customers have grown 
accustomed to engaging and 

interacting with one's brand or 
business.
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Why Facebook 
over other 
platforms?
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Facebook has well over 1.6 
billion users. If your target 
market is a human, you can 

reach them on Facebook.
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Facebook has more interest 
based data than ANY other 

platform in the WORLD.
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Facebook isn’t just for people. 
It’s for business (trying to 
connect with people), too.
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Why should I “pay 
to play”?
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Reach (Facebook Zero & 
Reachpocalypse)

● Organic reach has been cut IN 
HALF since 2013. You are now 
only able to reach 6% person of 
your actual audience.

Brand Awareness

Network Expansion

A More Targeted 
Audience
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Reach (Facebook Zero & 
Reachpocalypse)

Brand Awareness

● Even if you don’t produce a 12% 
conversion rate, your brand is still 
being seen by the audience you 
are targeting… and we all know 
how important brand recall is.

Network Expansion

A More Targeted 
Audience
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Reach (Facebook Zero & 
Reachpocalypse)

Brand Awareness

Network Expansion

● You can reach people outside of 
your current followers. This also 
enables you to invite the engaged 
users and build onto your total 
followers.

A More Targeted 
Audience
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Reach (Facebook Zero & 
Reachpocalypse)

Brand Awareness

Network Expansion

A More Targeted 
Audience

● You can bypass engagement 
from your Mom and instead focus 
on engagement from your next 
buyer based upon the targeting 
parameters you set.
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How do I get 
started?
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Steps to get to ad manager and what to click.Follow this 
page =).

...and this 

one =)!

Click to build 

an ad.



Set Your Objective

Having a clear understanding of 
your marketing goals at the 
campaign level is the first step to 
building the foundation for your 
account.

How Facebook optimizes a 
campaign based on the chosen 
objective ultimately affects every 
decision going forward.
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Should I boost 
a post or 

create an ad?
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Boosting a post takes an 
ordinary business page post and 
increases the number of people 

who could potentially see it.
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When to Boost vs. Create
Boost a Post When...

● You’re focusing on ONE piece of 
content.

● Your desired outcome is more 
engagement focused.

● You want to build your audience.
● You really don’t want to deal with 

the complexity of creating an ad.

Create an Ad When…

● You have a specific objective in 
mind (lead generation, sales, 
website visits, etc.).

● You want specific ad placement.
● You want more creative control.
● You want to manually bid to ensure 

you reach your desired audience.
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99% of the time, Facebook Ads 
are more effective than Boosted 

Posts... even if you aren’t 
familiar with the system yet.

www.jashleypanter.com



www.jashleypanter.com



PERSONA:
● Chiropractic Practice
● Athens, GA
● Seeking Natural/Health 

Conscious Patients
● 3 Part Ad Campaign
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What is the 
ad budget?
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$25 (7 days)



● Marketing Budget: 5-15% of annual revenue.
● Digital Marketing Activities: 35-45% of 

marketing budget.
● Social Media Boosted/Paid Ads: 15-25% of 

digital marketing budget.
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What is your 
estimated ad budget?
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How do I target 
by location?
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Athens, GA (15 miles)



Where is the 
audience you’re 
trying to target?
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How do I know my 
audience age and 
gender?
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26-44 All





What is the estimated 
age and gender of 

your audience?
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How do I target 
by interest?
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“But No One Else Would”

The idea is to target those who are really into 
your subject, not just the generic fan. We 
need to find the people who eat, breath, and 
dream about it. Those who know those things 
that aren’t common knowledge by the 
average fan.

I call this the “But No One Else Would” trick. 
The idea is to look for the people who knows 
what no one else would about the topic.
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Interests: Working out, healthy eating, vitamins, 
supplements, yoga, orange theory, planet fitness, crunch, 
9round, chiropractic, stretching, kayla itsines, pain 
management, back pain, etc. 

Behaviors: Members of a gym, has insurance, health and 
wellness buyers, pain relief products, purchaser 





What are things your 
audience might be 

interested in?
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Is there a 
connection type?
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Do you want to 
include a connection? 
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How do you 
want your ad 

delivered?
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How fast do you want
your ads delivered?
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How do I build 
my ad creative?
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Design Best Practices:

● Be bold. Use color. This helps 
your ads quickly grab attention.

● Make sure your value 
proposition is highly visible in 
your ad.

● Ensure your ads contrast with 
the newsfeed (not white).

● Design using the correct ad size 
(1200 x 628 pixels), so that your 
ad looks professional across 
multiple platforms.



Copy Best Practices:

● Directly addressing their pain 
points of your target audience.

● Add “social proofs” or statistics.
● Use Call-to-Actions.
● Address logical and emotional 

concerns.
● Showcase credibility.
● Short, sweet, and to the point.
● Create urgency.
● Tell a story.









Did you know that 80% of the people will experience a back problem at 
some time in their lives? ...and oftentimes, lower back pain can be 
caused muscle weakness rather than your lower back joints? At 
Chiropractic Works, we focus more on the natural healing of the body 
rather than all of that “popping and pushing” of a traditional 
chiropractor. Call us today for a free consultation.

Did you know that 80% of the people will experience a back 
problem at some time in their lives? ...and oftentimes, lower back 
pain can be caused muscle weakness rather than your lower back 
joints? At Chiropractic Works, we focus more on the natural 
healing of the body rather than all of that “popping and pushing” of 
a traditional chiropractor. Call us today for a free consultation.

Natural Lower Back Pain Relief
Call us today for a free consultation and get on the path to feeling and moving 
better… naturally.

Call us today for a free consultation and get on the path to 
feeling and moving better… naturally.

Natural Lower Back Pain Relief

www.chiropracticworks.com

www.chiropracticworks.com

Eye 
catching 
image. 
Limited 
amount of 
text.

Attention 
grabbing. 
Emotional 
connection. 
Creates 
urgency. 
Includes 
C2A. Adds 
social 
proofs.

Easy to 
remember/
read URL

Call to 
action.



What do you 
enviosion your ad 

looking like??
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Time to 
Analyze the 

Results!
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PRO TIP: 
Build your 

followers… 
quick!
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More likes = 
more trust = 

more purchases.
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Pro Tip:
J. Ashley Panter - 
Creative 
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Sources:
● https://www.adgo.io/blog/2017/6/21/a-guide-to-facebook-ad

-campaign-objectives
● https://www.wordstream.com/blog/ws/2017/08/30/facebook-

ads-account-structure
● https://www.wordstream.com/blog/ws/2015/08/05/effective-f

acebook-ads-for-lead-generation
● https://www.wordstream.com/blog/ws/2016/01/25/does-face

book-advertising-work
● https://www.socialmediaexaminer.com/new-facebook-adver

tising-research-for-marketers/
● https://adespresso.com/blog/guide-facebook-ads-interest-ta

rgeting-research-easy-advanced-methods-exposed/
● https://revive.social/facebook-ads-vs-boosted-posts/
● https://adespresso.com/guides/facebook-ads-beginner/crea

te-first-facebook-ad/

● https://www.systematixinfotech.com/how-facebook-advertisi
ng-is-helping-brands-convert-customers-consumers-stores

● https://www.socialmediaexaminer.com/facebook-advanced-
location-targeting-for-more-engagement/

● https://www.wordstream.com/blog/ws/2018/01/11/post-holid
ay-facebook-ads

● https://adespresso.com/blog/guide-facebook-ads-interest-ta
rgeting-research-easy-advanced-methods-exposed/#ways

● https://adespresso.com/blog/guide-facebook-ads-interest-ta
rgeting-research-easy-advanced-methods-exposed/#part2

● https://www.closerscafe.com/facebook-ad-targeting-options
-infographic/

● https://neilpatel.com/blog/13-secrets-thatll-boost-your-faceb
ook-organic-reach/
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Questions?

@jashleypanter
Questions?



J. Ashley Panter, M.A.
Creative Partner, Blu Mountain Creative
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