
DIGITAL PORTFOLIO WORKSHOP



A LITTLE ABOUT ME…

I graduated from GRU (well, ASU back then) in 2012

B.A. Communications (Public Relations | Minor: Graphic Design)

Interned at ASU’s Office of Public Relations (Oct 2010 – June 2012)

Started Blu Mountain Expressions (small Design + Marketing company) as a Junior in 
college

Graduated, interviewed over 20+ times, was finalist for over 15 of the positions 
interviewed for, didn’t get the job due to LACK OF EXPERIENCE

Was offered job in Atlanta as a Marketing Coordinator… but why? My digital 
portfolio and millennial life experience

Where am I now? I am the Marketing Manager at The University of Georgia



THE GOOD, THE BAD, AND THE UGLY

What makes a good digital resume?

Clean Design + Responsive

User-Friendly Navigation and Layout

Gives enough information for someone to 
know you are qualified and have a variety 
of skills, but doesn’t give them enough 
information as to how you can use those skills 
to hopefully prompt an interview

Include Endorsements

Include Link to Downloadable Resume

What makes a bad digital resume?

Too Much Personal Information

Disorganized Content

Too Skill/Job Specific

Zero Originality

No Contact Information

Doesn’t Provide Enough Information 
About Skills Available



THE BAD…



WHY IS  THIS  BAD?  BECAUSE  THE  GRAPHICS  ARE  TERRIBLE  AND TAKE  
AWAY FROM THE  ACTUAL  RESUME .  HE  DESCRIBES  HIS  PERSONALITY  

AND ANNOUNCES  THAT  HE  IS  REL IGIONS  (REL IGION,  POLIT ICAL  
VIEWS,  BEL IEFS  ON EQUALITY  ISSUES,  ETC.  SHOULD NOT  BE  POSTED 

ON YOUR WEBSITE ) .

www.onlinemarketingrant.com/about



GREAT DESIGN AND A FUN READ,  BUT TOO MUCH PERSON 
INFO ON THE HOME PAGE.  HE SHOULD LIST SOME OF HIS 

BEST ACCOMPLISHMENT ON THE HOME PAGE ALONG WITH 
THE TYPES OF SPEAKING HE DOES.  YOU HAVE 5 SECONDS TO 

GET AND KEEP SOMEONE’S ATTENTION ONLINE.

http://socialbutterflyguy.com



NO REAL  DES IGN TO  PORTFOLIO.  NO  WORK SAMPLES.  STRICTLY  
INFORMATION ABOUT  MATTHEW.  HOWEVER ,  HE  DOES  SELL  HIMSELF  

BY  TELL ING GOOGLE  WHY THEY  SHOULD HIRE  HIM.  WHAT  HE  DOESN’T  
DO THOUGH,  I S  TELL  OTHER  COMPANIES  WHY THEY  SHOULD HIRE  

HIM.  WHAT  IF  HE  DOESN’T  GET  A  JOB  AT  GOOGLE?

http://googlepleasehire.me/



THE GOOD…



GREAT LAYOUT.  GREAT CONTENT.  GREAT NAVIGATION.  THE 
ONLY INFORMATION LACKING WOULD BE MORE DIVERSE 

SKILL SET AND MORE INFORMATION ABOUT JOB EXPERIENCE.
www.denisechandler.com



VERY CLEVER.  JOB SPECIFIC.  DOES A GREAT JOB OF 
SHOWING OFF DESIGN DIVERSITY IN THE INDUSTRY.  ADDS A 

TOUCH OF PERSONALITY.  EASY NAVIGATION.  INTRIGUING.
www.rleonardi.com/interactive-resume



VERY CLEVER. GREAT INFORMATION. HOWEVER, LIKE 
AMAZON’S SITE, IT’S HARD TO NAVIGATE AND READ. 

BUT, THIS RESUME WOULD DEFINITELY STICK OUT AND 
GET SOMEONE NOTICED.

www.phildub.com/#customerReviews



SO… YOU THINK THESE DESIGNS ARE PRETTY 
AWESOME, BUT YOU HAVE ZERO SKILLS. BUMMER.

…J/K. LET ME TEACH YOU SOME TRICKS.



THE TRICKS OF MY TRADE (NOT ALL, OF 
COURSE)…



ONLINE PUBLISHING
www.doyoubuzz.com

This website basically takes your LinkedIn 
resume and turns it into a website. You can 
very easily customize the information and 
pay a small fee ($50/yr.) for the customized 
(premium) version. (ex. 
www.doyoubuzz.com/j-ashley-panter)

www.about.me

About Me is a great place to make a very 
simple webpage (fo’ free) to direct people 
to all of your online portfolios (if you have 
several work samples published).

(ex. www.about.me/apanter)

You want to make a digital portfolio 

online, but don’t want to pay a lot of 

money… got it. You also don’t have any 

web coding experience… got it. Oh, and 

you still want a kick @$$ portfolio that 

your employers will be impressed by. Got 

it!

Use the resources to your right to help 

you out. They range in pricing from Under 

$100 to “fo’ free.”

http://www.doyoubuzz.com/
http://www.doyoubuzz.com/j-ashley-panter
http://www.about.me/
http://www.about.me/apanter


THOSE TRICKS ARE GOOD AND ALL, BUT IF YOU 
REALLY WANT TO LOOK LIKE A PRO, HERE’S HOW TO 
DO IT…



STEP 1: BUY A DOMAIN 
NAME

Regardless of where your 

online resume is held (LinkedIn, 

about.me, coroflot.com, etc.), 

having a custom domain name 

and understanding how to re-

direct this touch of 

personalization is key.

The easiest way to buy a 

domain name is to go to a 

hosting company (I prefer 

Dreamhost.com over GoDaddy

as their customer service is 

MUCH better), search for your 

desired domain name, and 

purchase it. If you are planning to purchase a domain name and build your own website (don’t 

worry, it’s easy), then, you will want to follow the link in the packet that I gave you. 

It will save you $60 your first year. ($119.00 - $60 = AWESOME PRICE)



STEP 2: FIND A 
WORDPRESS THEME YOU 
WANT

To find a great and easy to use website theme, go 

to www.themeforest.net. I prefer WordPress over 

any other CMS, due to it’s user-friendliness and 

great online documentation to help you get started 

(links to some of these are documents are in your 

packets).

Most themes range from $45-$65, but it’s a one 

time cost.

Once you choose a theme, you will upload this 

theme to your hosting account after installing the 

WordPress application on your server. (Full 

instructions are in your packet. Having trouble? Just 

e-mail me.)

http://www.themeforest.net/


WANT TO AVOID WEB 
HOSTING? USE AN ONLINE 
APPLICATION

You can use the online version of WordPress that is 

still pretty great, but definitely isn’t as robust and 

customizable as hosting the application yourself.

However, it’s less expensive, and less time 

consuming. So, pick your poison.

To do this, just go to www.wordpress.com and 

register.

Just be sure to configure your blog with easy 

navigation and include the elements presented 

earlier that will set your digital portfolio apart 

from others.

http://www.wordpress.com/


TOO MUCH STUFF TO TAKE IN? HOW ABOUT 
SIMPLY POSTING YOUR RESUME ONLINE?



WHETHER IT’S PRINT OR 
WEB… AN EYE-CATCHING 
RESUME IS KEY
Even if you don’t want to take the time to build a full 

online portfolio (which I strongly recommend you do), 

you can still publish a great resume online.

I recommend having a custom domain name to point to 

your resume regardless (as mentioned earlier) if you 

have a website or simple publication.

So, for this route, there are only three steps…

STEP 1: FIND A RESUME TEMPLATE

• You can go to www.graphicsriver.com

and search for resume templates for 

inexpensive. This will allow you to 

download a beautiful resume and 

requires zero graphic design skills. You 

simply click and replace basically.

http://www.graphicsriver.com/


…CONTINUED

STEP 2: CUSTOMIZE RESUME
• When publishing your resume online, you want more than just a 

1-page resume. Anyone on the street will have a 1-page 
resume. However, if you provide a link on your resume, 8 times 
out of 10, you will get an interview because the employer 
already knows more about your skills and ambition than any 
other candidate that didn’t have addition information available 
online. Some of the items you will want to have handy are: 
endorsements, a short bio, any skill relevant to your desired 
position, how to contact you (social media, email, other online 
portfolios, etc.), and what traits you bring to the table that set 
you apart from other marketers.

STEP 3: COMBINE DOCUMENTS & 
PUBLISH
• You will want to combine all of these elements into ONE .PDF 

(do this using Adobe Acrobat). You will also want to make sure 
to have a front cover and a back cover. Then, register online at 
Issuu.com for an account and upload your .PDF. Tip: Make sure 
document has an even amount of pages. Also, be sure to take 
the time to complete the description and title of your document.



OK, MY RESUME IS COMPLETE, BUT NOW, HOW 
DOES IT GET FOUND?



WHERE TO PUBLISH DIGITAL PORTFOLIO

There are tons of websites to publish your resume 

to. However, I’ve often found that your personal 

network is going to be the best place to get your 

resume into the right hands.

SOCIAL MEDIA!

Publish your website, Issuu publication, to your 

LinkedIn page, include a link in your Facebook and 

Twitter profiles (clean up your social media 

accounts… make them private, and delete anything 

that an employer might find offensive… they DO 

search for you online.. Weekly share your website 

and portfolio with your network and ask them to 

share your link with their network as well.

But, for those of you who want to post your resume 

on a job site, here are some of the ones I 

recommend for marketing professionals…

But before we get into that… let me explain why social 

media will help you get a job…



WHERE TO PUBLISH YOUR RESUME

www.LinkedIn.com

www.coroflot.com

www.indeed.com

www.simplyhired.com

www.glassdoor.com

www.ziprecruiter.com

Most marketing jobs these days include flyer/brochure creation, maintaining a 

website, blogging, social media, event planning, web analytic interpretation, and 

creative ideas on how to engage a targeted audience. So, word to the wise… 

instead of searching for “Marketing Jobs” (because a TON of sales jobs will come 

up), try these terms instead (if you’re looking for a creative marketing job):

• Marketing Coordinator

• Digital Marketing

• Interactive Marketing

• Communications Specialist

• Web Content Manager

• Community Relations

• Business Development

http://www.coroflot.com/
http://www.coroflot.com/
http://www.indeed.com/
http://www.simplyhired.com/
http://www.glassdoor.com/
http://www.ziprecruiter.com/


FEEL LIKE SOME OF THIS IS OVER YOUR HEAD?



DON’T LEAVE GRU 
WITHOUT TAKING THESE 
COURSES!

Some courses offered at GRU that are 
typically required for COMM majors, but can 
be a game changer for MKTG majors are:

 ART2541 (Graphic Design I:  Photoshop + Illustrator)

 COMP3041 (Magazine Practicum: InDesign + 
Photoshop)

 COMP3502 (Website Publication: Dreamweaver + 
HTML + CSS)

 COMP3200 (Press Release Writing)

All of these courses are courses that I took while at 
GRU. They helped me add some great pieces 
(several magazine articles, branding pieces, websites, 
etc.) to my portfolio, as well as helped sharpen my 
skills, which helped my resume stand out in the crowd.

If you feel like some of this information is over your 
head and feel it’s near impossible to create a digital 
portfolio and to market it, then you probably need to 
take a few courses to add some of these skills to your 
portfolio… because you will definitely need them in 
the marketing world.

According to CBSNews.com:

“Business majors don't learn much in business 
school.”

Academically Adrift, suggests that 45% of college 
students don't learn much of anything in their first two 
years of college. Among the students who learn the 
least in college are social work, education and 
business majors. In contrast, the researchers found 
that students majoring in the humanities, social sciences, 
hard sciences and math do relatively well.

http://www.amazon.com/Academically-Adrift-Limited-Learning-Campuses/dp/0226028569/ref=sr_1_1?ie=UTF8&s=books&qid=1295457271&sr=1-1
http://moneywatch.bnet.com/saving-money/blog/college-solution/do-you-really-need-a-business-degree/1301/


DON’T HAVE TIME TO TAKE THESE COURSES? WELL, 
OK. TRY THESE GREAT EDUCATIONAL WEBSITES AND 
VIDEOS INSTEAD…

• http://tv.adobe.com/

• http://www.udemy.com

• http://www.lynda.com

• https://www.youtube.com/user/terrywhitetechblog

http://tv.adobe.com/
http://www.udemy.com/
http://www.lynda.com/
https://www.youtube.com/user/terrywhitetechblog


HAVE MORE QUESTIONS?

Visit me online at www.jashleypanter.com or follow Blu Mountain Expressions via 

the social media channels represented below:

Facebook: www.facebook.com/blumountainexpressions

Google+: www.google.com/+blumountainexpressions

Twitter: www.twitter.com/blumountainexp

Instagram: www.Instagram.com/blumountainexpressions

Dribbble: www.dribbble.com/jashleypanter

LinkedIn: www.linkedin.com/in/jashleypanter

About.Me: www.about.me/apanter

http://www.jashleypanter.com/



